Bapuant Ne 26

Bri6epure JIBA BepHBIX CyXKICHHSA, XapaKTEPU3YIOMIUE MAPKETUHT U MCHEIDKMEHT.

1) OnHuM n3 NepBhIX MOI0KEHUS TEOPUU MEHEKMEHTA Ha NPAKTUKE TPUMEHMI IPOMBIIUICHHUK
. Ulymmerep.

2) OcHoBy MapkeTHHra cocraBisier marketing mix, Bitovaromuidi 4P: moTpeOHOCTh, TPHOBLIb,
IUIAaHUPOBAHNE U TIPOJaxa.

3) IloHATHE «MEHEMKMEHT» NPOUCXOOUT OT aHIVI, «PbIHOYHAS AESATENLHOCTH» U 0003HAUaeT COBO-
KyITHOCTb IIPOLIECCOB CO3/IaHMsl, IPOJIBIKCHHS M IPEAOCTABIICHHs IPOYKTa MU YCIIyTH IOKYIaTeJIsIM.

4) K ocHOBHBIM 3afauaM MapKeTHHIa OTHOCHTCS B3aHMOJCHCTBHE C MOTPEOUTEISIMU U MX IOOII-
peHue.

5) K meromaM aIMHHHCTPAaTHBHOTO BO3ACHCTBHSA B MEHEIKMEHTE OTHOCHUTCS (hOopMHUpOBaHHE Olla-
TONPUATHOTO MOPAJIbHO-IICUXOIOIMYECKOro KIMMaTa Ha MIPeAIpHATHH.

6) AmepukaHckuii nrxeHnep @p. Teitmop cTam 0CHOBOMOJIOKHUKOM HAYYHOH OpraHM3alld TPpyAa U
MEHEPKMEHTA.
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